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Pembimbing 1. Dr. Drs. H. Joko Utomo, MM
2. Noor Azis, SE, MM
Penelitian ini bertujuan menguji pengaruh terhadap Sales Growth, Price
Earning Ratio (PER), dan Return On Equity (ROE) terhadap Return Saham secara
berganda pada perusahaan semen di Bursa Efek Indonesia. Penyusunan skripsi ini
menggunakan data kuantitatif sampel penelitian perusahaan semen yang terdaftar di
Bursa Efek Indonesia sebanyak 3 perusahaan dalam menganalisis statistik uji t, uji F
dan koefisien determinasi. Berdasarkan hasil analisis maka dapat disimpulkan
bahwa Sales Growth (X1) berpengaruh secara parsial terhadap return saham terbukti,
dikarenakan  nilai signifikansi 0,030 lebih kecil dibanding 0,05 atau nilai t hitung
2,459 lebih besar dibanding nilai t tabel 2,20099. Price Earning Ratio (X2)
berpengaruh secara parsial terhadap return saham terbukti, dikarenakan  nilai
signifikansi 0,004 lebih kecil dibanding 0,05 atau nilai t hitung 2,489 lebih besar
dibanding nilai t tabel 2,20099. Return On Equity (X3) berpengaruh  positif signifikan
secara parsial terbukti, dikarenakan nilai signifikansi 0,205 lebih besar dibanding 0,05
atau nilai t hitung 2,342 lebih besar dibanding nilai t tabel 2,20099. Hasil uji F
menjelaskan bahwa secara berganda variabel sales growth, price earning ratio, return
on equity berpengaruh terhadap return saham terbukti, dikarenakan  nilai signifikansi
0,009 lebih kecil dibanding 0,05 atau nilai F hitung sebesar 7,123 lebih besar dibanding
nilai F tabel sebesar 3,59. Hasil ini menjelaskan meningkatnya sales growth, price
earning ratio, return on equity akan meningkatkan nilai perusahaan yang diberikan
dan begitu juga sebaliknya.
Kata kunci : sales growth, price earning ratio, return on equity, dan return saham.
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THE INFLUENCE OF SALES GROWTH, THE PRICE EARNING RATIO (PER),
AND RETURN ON EQUITY (ROE) AGAINST THE RETURN OF SHARES




Advisor 1. Dr. Drs. H. Joko Utomo, MM
2. Noor Azis, SE, MM
This research aims to test the effect on Sales Growth, Price Earning Ratio (PER),
and Return On Equity (ROE) against the Return of shares in cement companies on a
double in the Indonesia stock exchange. The preparation of this thesis using
quantitative data research company cement samples listed on the Indonesia stock
exchange as much as 3 companies in analyzing the test statistic t, F test and
coefficient of determination. Based on the results of the analysis it can be concluded
that Sales Growth (X1) partially against the return of influential stocks proved, since
the value of 0.030 significance smaller than 0.05 or value t calculate 2.459 outweigh
the value t table 2.20099. Price Earning Ratio (X2) partially against the return of
influential stocks proved, since the value of significance smaller than 0.05 0.004 or
value t calculate 2.489 t value is greater than the 2.20099 table. Return On Equity
(X3) a significant positive effect partially proved, since the value of 0.205 significance
greater than 0.05 or value t calculate 2.342 outweigh the value t table 2.20099. F test
results explained that multiple variables in sales growth, price earning ratio, return
on equity to return shares proven, because the significance value smaller than 0.05
0.009 or value F count of greater than values 7.123 F table of 3.59. These results
explain the increasing sales growth, price earning ratio, return on equity will
increase the value of a given company and vice versa.
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